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RADIO & DIGITAL MEDIA

= (ver 9,000 radio spots across 7 stations
all mentioning Hyundai twice. Valued at $727,650

= 2,240 promo mentions/ticket give-aways across
{ stations in the South Florida market

= |ive broadcast show each day from the event site




RADIO & DIGITAL MEDIA

= Home weh page presence across / Audacy media
stations in South Florida

= Email blast - Hyundai mentioned in 29 emails blast
from all 7 stations

= Inclusion in over 30 social media posts

TOTAL ESTIMATED IMPRESSIONS:
OVER 28 MILLION

T 1043heshark 475 o

DON'T MISS THE HYUNDAI AIR &
b SEA SHOW ON #MIAMIBEACH )
% 5/28 & 5/29!
Tell your smart speaker
“Play Kiss Country Ninety Nine Nine”

“The Greatest Show Above the Earth™

MAY 28-28, 2022
uuuuuuuuuuuuu Tickets visit USksslute.com
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OUTDOOR MEDIA
OUTFRONT MEDIA

= Billboards and Transit Shelters with 1.7 million plays
= 4 million impressions over 3 weeks

MIAMI INTERNATIONAL AIRPORT

= 800+ screens for Video Displays, ticket countertop signs
& terminal pole wraps

= Qver 250,000 passengers

FONTAINEBLEAU AVIATION

= Window graphics & video screens in the terminal with 15,000
travelers over 30 days




OUTDOOR MEDIA
BALLYHOO MEDIA VIDEO BARGES
= \lideo played daily on the ocean, intracoastal waterway,
Biscayne Bay & the Miami River for 1 month yielding over
42 million impressions

GITY MEDIA
= 34 posters strategically placed in 14 different parking
garage locations producing 1.6 million impressions

LIGHT POLE BANNERS
= 94 [ight pole banners with a traffic count of 250,000 EAGH DAY!
= Total of 10 million impressions during 37 days of display
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TRANSPORTATION MEDIA

DADE COUNTY TRANSIT VEHIGLES
= Transit passenger bus, Metro Rail people mover and
Miami Beach trolley

BRIGHTLINE
= Tri-county transportation promotion

TOTAL ESTIMATED IMPRESSIONS:
OVER 23 MILLION

MIAMI-DADE

TRANSIT
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" | ‘Air& Sea Show

<1 Miami.Beach

May. 28-29
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WEBSITE & DIGITAL
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= 76,000 website visitors with over
113,000 sessions
= 200,000 Page Views

7 IHBI\?DAILliﬁ[E(ng’nGT&gE!n%n?::;LE ® ¥ =" i '
) RSN Email Blasts to over 250,000 subscribers
= N o\ » Emails to National Salute database

2022 LINE UP 'J i’ = / ' Reiey = SoFlo chamber of commerce

HYUNDAI AIR & SEA SH

sers New Users Sessions Number of Sessions per Us
e - 6,011 75,892 113,573 1.49
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,MM WABT. ¥ Dagewews Pages / Session Avg. Session Duration Bounce Rate
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PRINT & PUBLICATIONS

= Magazine cover, Inside back cover and a 16 page insert
in the Spring Travelhost 2022 Issue with 15,000 distribution

= Placed in over 118 hotels with readership of 562,660

= Digital magazine: 332,350 impressions with 4,135 clicks
to web site/tickets

= Event programs
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Registrese para ganar un viaje en

i g _— PRINT & PUBLICATIONS
Avién de Gombate Hiami Herald N
e ‘Tt‘? MIAMIHERALD.COM = Miami Herald & el Nuevo Herald

I e 17 full page print ads, a $124,000 value
Show AR HSEES Digital ads with clicks to website/tickets

T

«The Greatest

T o N = Pre-roll Video across all platforms
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Email blast to 35,000 subscribers
TOTAL IMPRESSIONS:
OVER 1.5 MILLION
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WE SALUTE THOSE WHO HAVE PAID
THE ULTIMATE SACRIFICE ON BEHALF
OF OUR FREEDOM
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Forbes

A National Salute To America’s lifess fl
Heroes: The Hyundai Air & Sea "]%S yie
Show Reminds Us What Memorial
Day Weekend Is Really About

Shelby Knick Contributor
Traveling the world capturing all thin

® Listen to article 8 minutes -||[]]|
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Food & Drink Home & Real Estate Sivle & Beauly Video
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Miami Prepares For The
Hyundai Air & Sea Show

By Alexa Shabinsky | March 11, 2022 | Culture

With a much-anticipated return, this vear's Hyundai Air
Miami Beach by storm, ringing in Memorial Day over the
performances, military demonstrations, a free to attend [
more drew visitors from around the country in a genuine
America’s military servicemen and women. The event sav
personnel, veterans, prospective members and locals con
Memorial Day beyond barbeques and block parties. Citin
mayor, commissioners, city officials and law enforcement

people visited the Hyundai Air & Sea Show over the Mem
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PUBLIC RELATIONS

NATIONAL MEDIA

= Goverage in over 200 news and
entertainment outlets

= Forbes magazine

= Ocean Drive and Lifestyle magazines

= Thrillist, Miami Modern Luxury, Haute
Living, Time Out, AARP and more!

ALL PUBLIG RELATIONS STORIES
= 145 Stories
» Publicity valued at $2 million

TOTAL AUDIENCE OF
950 MILLION
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@‘ local10news

Qv

4,933 views

local10news WHAT A RUSH! Local 10
Eric Yutzy got the chance of a lifetime o
weekend to participate in a parachute j|

with the U.S. Army's Golden Knights, allf}

checking out the amazing sights of Sou
Beach during the Air & Sea Show.
#HyundaiAir&SeaShow #MemorialDay
#SouthBeach #MiamiBeach

(] Q ® ©

ERIC YUTZY
“H@ERICYUTZYWPLG

PUBLIC RELATIONS
NATIONAL & LOCAL MEDIA

= Forbes, Gala, Univision, Yahoo!, NY Times Post,
Washington Post, Getty, UPI, AP

= Goverage on all regional TV & print media outlets

= WFOR-CH4 (GBS), WTVJ- CHE (NBC),
WSVN- CH 7 (FOX), WPLG - GH 10 (ABC)
Xizzle, Telemundo, CW

= Local and regional calendar event posts
= Sponsor and partner web posts and links

@h The
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=== Hyundai Air & Sea Show
Posted by Sprout Social
Mar8 - Q@
Happy International Women's Day! Today and every day,
we appreciate and thank the women of our armed forces
and first responders. 3 At this year's Hyundai Air and Sea
Show, we are excited to have two talented female pilots
paving the way! Be on the lookout for F-16 Viper Demo
Team Commander and pilot Aimee Fiedler, and Rhino
Demonstration Team pilot.

o airandseashow
Fri 5/20/2022 12:50 pm ...

Miami Beach, the
#HyundaiAirandSeaShow is
back NEXT WEEK! ¥t Join us...

_n

Hyundai Air & Sea Show
Posted by Erin Bryan
May 29-Q

s You heard it from Mayor Dan Gelber himself! Come join us
on Miami Beach at the #hyundaiairandseashow as we

Bl showcase the men, women, technology and equipment of
our U.S. Military =2 3¢

=)
@ Hyundai Air & Sea Show ; F o
] Posted by Erin Bryan
Jun2-Q

Hyundai ©@ &)
May 30 - @
This Memorial Weekend we are honored to partner with
Mational Salute to America's Heroes for The Hyundai
Air & Sea Show in Miami Beach. Hyundai M... See More

@ ® @ o

Marketplace Motifications

- .

SOCIAL MEDIA
SOCIAL MEDIA

= Organic social media growth 3000%
across all platforms

= 800% increase in audience engagement

= 18 million impressions & over
28,000 engagements

@_ Hyundai Air & Sea Show oLl
Posted by Sprout Social
Hey, Miami - are you ready to rock?! ¢ Join us on
Saturday night, 5/28 after the #HyundaiAirandSeaShow for
our Music Explosion Concert featuring 3 Doors Down!
* b Y




SOCIAL MEDIA

TOP GUN MAVERICK - PARAMOUNT PIGTURES
= [nterview with Jay Ellis & Danny Ramirez
posted on multiple social media channels

YOUTUBE STARS - THE DOBRE BROTHERS

= The Dobre hothers shared their adventures from the
Hyundai Air & Sea Show fighter jet ride and events
from the show with their 11 million followers

MULTIPLATINUM ROCK BAND 3 DOORS DOWN

= Headling the 2022 Music Explosion presented hy
Hyundai

= Qver 6 Million followers on social media

ESTIMATED IMPRESSIONS:
OVER 18 MILLION

NATIONAL SALUTE TO AMERICA’S HEROES PRESENTED BY HYUNDAI = 2022 RECAP




HONORING THEIR SACRIFICE

@& HYUNoDAlL
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MUSIC EXPLOSION = EVENT DETAI TES NATIONAL SALUTE = SMUTE3ES MED!

A National Salute to America’s Heroes

200K AT ANY OF OUR OFFICIAL HYUNDAI AIR & SEA SHOW HOTEL PARTNERS
 OCATIONS AND RECEIVE A 15% DISCOUNT ON EVENT GENERAL ADMISSION AND
/IP TICKET PACKAGES. TICKETS ON SALE MARCH 2023.

SOUTH BEACH

MARRIOTT

HOMEWOOD
( L E v E L 50?1’?25:3 SU\T ES by itan’

HOTELS
HOTELS

= Over 1,900 rooms hooked in 7 South Beach
hotels along Ocean Drive

= In room TV and lobby signage

= Event branding, calendar listings and guest
engagement

" @HHyunoAl @

/masﬂ\_

SHOW




MEDIA DAY
= |.S. Military dignitaries, Sen. Rick Scott
and state and local government officials

» Hyundai donation of $50,000 to Folds of
lonor Scholarship Fund

= Local and national media reaching South
Florida’s 6+ million population

= Qver 330 young men and women take
the oath to join the U.S. Military




COMMUNITY EVENTS

JACK DANIEL'S PERFORMER’S PARTY AT THE 0ASIS
& THE HEROES VODKA SALUTE ON ESPANOLA WAY

= Qver 300 Air & Sea Show performers in attendance
= Specialty drinks
= Performances by the U.S. Army Band

PERFORM
) TAKE OFF PARTY
—H




ON-PREMISE RETAIL ACTIVATION:
THE SALUTE TO HEROES CAMPAIGN

YUENGLING - 10% ticket discount QR code on Gase Cards in
180 stores: Publix, Winn-Dixie & Total Wine

MONSTER ENERGY - 1Case Gard displays in the following locations:
(100) 7/11, (40) Walmart, EI Mercadillo Boca Raton, Home Depot,
Pines Metro, Publix, WaWa, Winn-Dixie Misc. Independent Stores

HEROES VODKA - Specialty drink menus in over 15 South
Beach hars and restaurants.

el L) S e ——
g e LT e

Publix WinnvDixie

Wawa Walmart+
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SPONSOR EVENT ACTIVATION

HYUNDAI DISPLAY VILLAGE ACTIVATION

= Qver 3,000 visitors to the Hyundai Hanger
= OQver 1,000 hand raisers & dealer leads

= 1,000 t-shirt give-a-ways

= New Hyundai cars on display

= 6 Military themed wrapped Hyundai cars
throughout event site

B rovegE e pree =
SECASE OF THE EREY
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MEXT GENERATION

| \BELIGHT BEER! 5 FLIGHT

SPONSOR EVENT ACTIVATION

TWIN PEAKS LODGE &

YUENGLING FLIGHT DECK

= On site interactive display

» Specialty drink menus

= (Open to public for concessions sales



SPONSOR EVENT ACTIVATION

HERRADURA TEQUILA ACTIVATION
= Gahana Glub title sponsor
= Specialty drink menu

TEQUILA

HERRADURA

2 @ HyunoA! (@&

SPECIALTY DRINKS

THE SALUTE
Heroes Vodka, Cranberry Juice, Club Soda, Lime

THE FLIGHT DECK

Jack Daniel's Tennessee Whiskey, Lemonade

THE BOGEY

Herradura Tequila Silver, Lime Juice, Ginger Ale

THE PATRIOT
Brugal 1888 Rum, Coconut Water, Served over ice

THE AFTERBURNER
Harry Blu’s Gin, Carpano Botanic Bitter (Splash), Tonic

Snow Ridge Cabernet Sauvignon lcewine

Snow Ridge Vidal lcewine

USAsalute.com




SPONSOR EVENT ACTIVATION

HEROES VODKA PERFORMERS TENT
= Performer tent title sponsor
= Specialty drink menu




BEACH CLUB AT SHOW CENTER

= Beach Glub was “SOLD OUT” both days in the
VIP Glub, Umbrella Glub and Gabana Glub

= Looping LED screen including 6 hours of
Hyundai ads, event content and branding

= |ive show narration, commentary and
PA announcements



Presented by
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BEACH CLUB AT SHOW CENTER

= Hospitality chalets and sky suites
= [anding zone

= Gatered Food and Beverage Service
= Sponsor activations




U.S. MILITARY DISPLAYS

= |nteractive displays from all 3 Branches
of the U.S. Military

= Military equipment

= Performances by military bands & drill teams
= Hyundai car display

= Monster Energy motocross demonstration

= Merchandise & food vendors




MUSIC EXPLOSION & FIREWORKS EXTRAVAGANZA

= Hosted hy DJ Alex

» Headline act: 3 Doors Down

« U.S. Army “As You Were” hand
* Fireworks Extravaganza

NATIONAL SALUTE TO AMERICA’S HEROES PRESENTED BY HYUNDAI = 2022 RECAP




EVENT SIGNAGE
= Qver 50,000 square feet of event signage

= |J.§. Military estimated crowd impact of over
1.2 million and 1,000 spectator boats daily

@ HYLINDAI

ESTIMATED IMPRESSIONS:
OVER 1 MILLION DAILY




MERCHANDISE

= Polo shirts, T-Shirts, Caps & Visors
= Gommemorative Goins
= Beach Towels

- Illllllkll\/ A
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GO o STAR TRIBLLIE

TELEVN’ION SPECIAL H”

NATIONAL TELEVISION SHOWS

‘Gold Star Tribute’ produced and narrated by
renowned filmmaker Peter Berg

= Heroic stories of courage, honor and duty
= Powerful footage from the Hyundai Air & Sea Show
= Nationally syndicated over Memorial Day weekend

‘Wational Salute to America’s Heroes’
presented by Hyundal

= 1-hour nationally syndicated TV special airing
July 4th weekend

= Airing continuously globally on the Armed
Forces Network

ESTIMATED VIEWERSHIP:
OVER 7 MILLION




MARRIAGE PROPOSALS
= 2021 B-52 Pilot Meets the women of his
dreams at the ‘Salute on Espanola Way

= 2022 B-32 pilot returns to the Hyundai Air &
Sea Show to propose to his future bride during the
Salute on Espanola Way’

= She Said “Yes”
= Suggested haby names:

Palisade, Kona, Santa Fe, Tucson, Azera,
Elantra, or Sonata
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Thg!er no hetter timethan Memorial Day """
" “5¢ ™weekendto'pay tribute to our military, first
« . responders andthosethat have paidthe

N, ‘ultimate sacririce’on benalt of. our freedom!
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VISION

|« Memorial Day Network TV Special
and Music Event

= National Veterans outreach
= National Dealership Incentive Program

@& HYUNDAI




