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USAF SALUTEFEST

OVER 1 MILLION SPECTATORS
REACHED THROUGHOUT MEMORIAL DAY WEEKEND

L gl \ = USAF Band & USAF Honor Guard Drill Team Performances
RCENS f = Patriotic 30 mapping projection across 5 iconic Ocean Drive buildings
= Goncert featuring country music band Parmalee

= Miami Music Symphony

= Drone show & fireworks

= Nighttime pyro parachute jump

ATTENDANGE : 5,000+ \/
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Introduction of the USAF Thunderbirds to

at concert

rmalee’ headlines live
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Arseﬁal of Freedom
Painting recipient

Lieutenant General Jason R. Armagost
Deputy Commander - U.S. Air Force Global Strike Gommand
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PLAY VIDEO

- Gen. Kenneth $. Wilshach
Chief of Staff - U.S. Air Force

PLAY VIDEO

-\ Lt. Gen. John P. Healy |

Chief of U.S. Air Force Reserve
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STREAMED BY

FOXNATION

BROADCAST ON

FOXNATION

LIVE STREAM

2ND MOST WATCHED FOX NATION PROGRAMMING FOR THE DAY

= Fox Nation Subscribers 2.47 Million

= Fox News Audience 20 Million
= Airshow TV / Fox LiveNOW / YouTube 143,000+ views

Hi Mickey,
hing as the 2"Y most watched show for the day it

The "National Salute to America's Heroes" drove s
aired on Fox Nation (5/23).
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ACTIVATIONS - USAF ALTITUDE LIVE

= Prime location at the Beach Glub and Show Center
= High-visihility event signage, feather flags, and A-frame displays

= On-stage interviews with FOX News talent Abby Hornacek and
Air Force Chief of Staff Gen. Kenneth S. Wilshach

= PA announcements throughout the Beach Club

= Direct spectator engagement through patches, 5000+ reusable
Path water hottles, and promotional giveaways

U.S.AIR FORCE

U.S. AIR FORCE SALUTEFEST = 2026 RECAP ~E==a
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U.S. AIR FORCE

ACTIVATIONS - USAF HEROES HANGOUT

= Over 2,000 USAF Recruiting QR code scans
= Most visited activation in the display village
= Over 40,000 attendees entered the Display Village each day
= Positioned as the gateway to military displays and USAF demonstrations
= Live performances by the U.S. Air Force Band and USAF Honor
Guard Drill Team
= [nteractive demonstrations of cutting-edge U.S. Air Force and
Space Force technology
= 298 letters written across 25 states for the letters to space campaign
= 284 Qualified Leads to AFAC
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RADIO & PRINT MEDIA

‘i TOTAL IMPRESSIONS: 46,123,678

«Qr
U.S. AIR FORCE AUDAGY RADIO GROUP
DEFENDING FREEDOM = Over 1500 radio spots across 6 stations for 8 weeks

YOU CAN DO IT FOR.REAL!

= Weekly Listeners: 2,301,500
= 187 social media posts with 652,098 followers
= 545,000 Emails sent and 135,450 web visitors

LIFESTYLE MEDIA
= Full Page ad with QR code - 200,000+ readership
= 32,000+ eNewsletter impressions

| CITY OF MIAMI BEACH
Y A ST = Dedicated emails and hiweekly e-newsletter sent to 392K subscribers
wy BSIY € = 32 dedicated posts across X, Facebook, Instagram, and LinkedIn
"R 642,460 impressions
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relax. unwind. feel good.

Audacy &

u.s. 'ORCE
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4% airandseashow and 2 others
P e SOCIAL MEDIA & PUBLIC RELATIONS
&4
d ashow The excitement doesn’t stop when
Y @ th da‘,-uandSea:wc\- ends S dy
N4
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TOTAL IMPRESSIONS: 21,164,007

B Friday, May 15 6:53 AM
1l Hotel Pools - Hours

30 Mapping Projection

May 23, Saturday mght at #USAFSaluteFest after the

ey g o AUSArSalutefes : - SOCIAL MEDIA
;.;”50&; oy e o = 1200+ public posts using
i 2 T R = 691 publicly tagged posts of user-generated content
MAY 23 * G:00PM = OCEAN DRIVE W = Videos watched: 5,991,150

CONCERT | DRONESHOW | FIREWORKS

CROSS NETWORK PERFORMANGE
= 10.6M impressions and 287,903 accounts engaged

FAGEBOOK & INSTAGRAM
= 9,614,548 million impressions , 251.7K accounts engaged
= 4.8M Videos played

TOTAL AUDIENCE: 2+ BILLION

NATIONAL MEDIA
“ e — - = (overage in news and entertainment outlets

= Fox News, Fox Business, Fox & Friends
= Fox Nation, Fox LiveNOW

= Newsmax

= Audience 868 million

= 79 million estimated views

We "~ @airandseashow

#HyundailirandSeaShow
#USAFSaluteFest o

 ABBY HORNACEK

‘o ENY $.EDIEN

See you for round two
tomorrow, Miami Beach ‘®:
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: @ TODAY: ICONICAIR&SEASHOW HONORING OUR MILITARY .
= e — 1. AIR FORGE SALUTEFEST » 2026 RECHP  ~amsme
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‘ : il OUTDOOR MEDIA
concert+ DroneShow... \ g/~ = TOTAL IMPRESSIONS: 194,364,267

Fireworks =30 Projection .xus-orc- |
May 23 7*OCEAN DRIVE 0AE.HIE '

USAsalute.com

OUTFRONT MEDIA : 1.7 million impressions
= Billboards and Transit Shelters
BALLYHOO MEDIA VIDEO BARGES

= \lideo played daily on the ocean, intracoastal waterway
= Biscayne Bay, Intracoastal Waterway, Miami River yielding over 10.5 million impressions

AMERANT BANK ARENA (Home of the Florida Panthers)
= Marquee display and hillboads = 1,846,600 travelers

Saturday, May 23 * 6: 30pm
FREE TO THE PUBLIC = OCEAN DRIVE
| | |

MIAMIBEACH SAHEX Eass:
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Memunal Day Weekend e US
Asalute.com
“THE GREATEST sHow ABOVE THE EARTH”

OUTDOOR MEDIA
TOTAL IMPRESSIONS: 45,439,108

g

U_s._A?.?_Fggace DADE COUNTY TRANSIT VEHIGLES

SHEw L « Wrapped transit passenger bus with 313,286 impressions
| AMAVZS OCEAN DRIVE

NGERT | RONESHO LIGHT POLE BANNERS
i = |JSAF SaluteFest: 50 light pole hanners with a traffic count of 44 million

GITY MEDIA - PARKING GARAGE POSTERS
= 477,000 impressions, 22 parking garages

EYE CATGH MEDIA - GONVENIENGE STORE VIDEO SGREENS
= 548,822 i |mprassmns in one month

U.S. AIR FORCE SALUTEFEST = 2026 RECAP ~E==a



TRANSPORTATION MEDIA

; MIA WELCOMES
woen. THE GREATEST SHOW ABOVE THE EARTH'

MIAMI INTERNATIONAL AIRPORT
= \fideo screens in the terminal

= LED billboard on main highway entrance to MIA Airport
= 2,248,567 Travelers hetween May 10 - May 24, 2026

Passengers To-
9 unday, May 24, 2026 Sunday, May 25, 2025 Change Year-To-Date Passengers
% = This Year 22,696,780
152,634 155,201 Last Year 22,817,995
-1.65% -2,567 v 9% Change -0.53% v
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* DRONE SHOW

* PATRIOTIC CONCERT -
* USAF DRILL TEAM ~

* 3D MAPPING PROJECTION
* FIREWORKS DISPLAY

* NIGHTIME PYRO

PARACHUTE JUMP

EVENT SITE SIGNAGE

= Qver 50,000 square feet of event signage in Beach Club,
Display Village and along Ocean Drive

= SALUTEFEST stage graphics including LED Screens

= 2 Jumbo video display screens including USAF content for
8 hours both days
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ENLISTMENT CEREMONY

= 250+ young men and women took the oath of enlistment
to join our military services

= Oath delivered by Gen. Kenneth §. Wilshach,
Chief of Staff - U.S. Air Force

= Senator Rick Scott, U.S. Congressman Jimmy Patronis plus
U.S. Military senior leadership in attendance
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S. AIR FORCE
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COMMUNITY EVENTS

Performer’s Take off Party at 1800 Lucky

Salute on Espaiiola Way

Public and Air & Sea show performers in attendance
@ MANTECH" Specialty drinks, light hites, and entertainment
USAF Thunderbirds school visit

PERFORMER 'S |
S FF" USAF F-22 Demo Team hospital visit

SALUTE ON

\ 7
\¢
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NATIONAL TELEVISION SHOWS

219,416,728
HOUSEHOLDS REACHED

National Salute to America’s Heroes presented by U.S. Air Force

= Vliewed in 108 markets on 129 stations with 87% US clearance

= 1-hour nationally syndicated TV special aired June 20 - July 19th

= fired on the American Forces Network 400,000+ authorized
Department of Defense viewers worldwide

= 3 USAF commercials

= Opening & closing hillboards

A 4
N /
Qe
U.S. AIR FORCI
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U.S. AIR FORCE

AIR FORCE PARTNERSHIP

AFTER ACTION REPORT

AUDIENCE REACH
PATRIOT DISPLAY VILLAGE ATTENDANCE

P ) P A 2
| | N

80 000+ AIR FORCE

ACTIVATION
ESTIMATED VISITORS MOST VISITED
(40,000 EACH DAY) ACTIVATION WITHIN
THE PATRIOT DISPLAY

VILLAGE

Y Air Force activation generated significantly higher engagement
than adjacent branded activations, demonstrating exceptional
visibility and audience draw.

MAY 2026 | MIAMI BEACH,
NATIONAL MEDIA EXPOSURE

NATIONAL TELEVISION BROADCAST

@ |

108 | 127 | 147

TELEVISION | BROADCAST AIRINGS US. vV
MARKETS STATIONS LNV
REACHED

AMERICAN FORCES NETWORK (AFN)
Reaching U.S. Ships, Military Bases

and Embassies in 168 Countries

* Coverage map available upon request.

101.3M | 85.23%

ADDITIONAL NATIONAL COVERAGE

w @

o

NATIONAL
COVERAGE

AFN estimated reach: 1.5M+ U.S. military viewers globally.

FOX NATION
LIVE STREAM

AIRSHOWTV
LIVE STREAM

NATIONALLY
SYNDICATED
TELEVISION

USAF AFTER ACTION REPORT

K3 ADVERTISING CAMPAIGN

HIGHWAY BILLBOARDS

5

HIGHWAY
BILLBOARDS

High impact locations
across South Florida

EVENT ACTIVATIONS

@ ALTITUDE LIVE
@ HEROES HANGOUT
@ DEP SWEAR-IN BY CSAF

@ SPECIAL WARFARE NATIONAL ASSET

Y PROVIDED 284 QUALIFIED
LEADS TO AFAC

@ SALUTEFEST CONCERT
@ DRONE SHOW & 3D MAPPING

' PARTNERSHIP IMPACT

) Air Forceintegrated | (& Netional television

throughout premier €XPOUrSe Acr0ss.
Memorial Day event 85% of U.S. households

B LETTERS TO SPACE CAMPAIGN

.-
N 258
LETTERS WRITTEN §
ACROSS
25 STATES

* Kk

DIGITAL BOAT BILLBOARD

~= 29,100

DELIVERING AIR FORCE AWARENESS THROUGH INTEGRATED MARKETING,
EXPERIENTIAL ENGAGEMENT, AND NATIONAL MEDIA EXPOSURE.

LIFESTYLE MAGAZINE

‘EO RADIO CAMPAIGN

1,500 6 SOUTH FLORIDA EDITIONS
RADIO COMMERCIALS 200,000+ READERSHIP
PLAYS FLOR 32,000 eNEWSLETTER

318,441 IMPRESSIONS

DAILY IMPRESSIONS JUNE 2026 ISSUE
33-DAY CAMPAIGN AD APPEARED ON PAGE 73

10.5M

IMPRESSIONS

« Radio Libre
+ 101.5 Lite FM
« Power 96

« Kiss Country 99.9
« 102.7 The Beach
+ WQAM 104.3

CUSTOM SPECIAL DIGITAL PERFORMANCE | ALTITUDE LIVE
PROMOTIONAL ITEMS —

®7 ) 120 1.6M+

IN-FEED INSTAGRAM VIDEO
SOCIAL POSTS STORIES VIEWS

a8 150K+ [E]3[5] 2 065 & $130K+

ENGAGEMENTS E]‘a QR CODE ESTWATED
SITE VISITS promue

+ USAF FREEDOM 250 SHIRTS
+ RALLY TOWELS

+ CLEAR BAGS

+ LANYARDS
ALTITUDE LIVE

TEAM MEMBERS

(V¥ Anmed Forces Network | (f Robust regional radio | (Vf Highway and marine | (f Strong brand awareness | (& Cost-effective partnership
delivered to military campaign with billboard visibility and positive sentiment | with meausrable ROI
audience worldwide 1,500+ commercials (@) Exceptional collaboration

" and event esecution

s
¢
KEY DELIVERABLES

i | D w | & | ® B e K

‘ 80,000+ | 101.3M | 85.23% | 10.5M 8,6M+ | 2,065 | 1,500 1 5 DEB SWENL N
ESTAWTED | TVHOUSCHOLS | NATONALTY | BOATB1LIOAD | RECKLARDD |  GROOOE | Recowpio | Amoewve | custou | o PHESER,

IMPRESSIONS | COMMERCIALS | SITEWSITS | COMMERCIALS | TEAM MEBBERS TEMS NATIONAL ASSET

* K *

ATTENDEES REACHED COVERAGE

U.S. AIR FORCE

U.S. AIR FORCE SALUTEFEST = p FEST 24
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